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TAC PONG CUA NHAN THUC RUI RO PEN SU GAN KET
CUA KHACH HANG VOI CONG PONG THUONG HIEU
TRUC TUYEN TAI VIET NAM

Impact of risk perception on customer engagement with online brand
communities in Vietham

TRIEU DINH PHUONG
DANG THI MINH THUY

CNghién citu nay kiém dinh tac déng cia nhén thire riii ro dén si gdn két cia khdch
hang trong boi canh cong dong thwong hiéu triee tuyén tai Viét Nam. Dit liéu dwge
thu thdp thong qua khdo sat dinh lwong 483 nguoi tiéu dimg Viét Nam va dwoc phdn tich
bang mé hinh phwong trinh cdu tric. Két qua nghién citu cho thdy, lo ngai vé bao mdt va
hanh vi tiéu cuc ciia thanh vién khdc lam giam sy tdp trung, cam xuc tich cuc va mirc do
tham gia cia khach hang. Cdac doanh nghiép cdin xdy dung co ché minh bach vé quyén
riéng tw, kiém sodt hanh vi co héi va dau tw vao xdy dwng long tin dé giam thiéu rao can
tam Iy, qua dé thiic ddy sw gin két bén viing trong cong dong thirong hiéu triec tuyén.

T khoéa: nhdn thirc rii ro, sw gin két ciia khdch hang, cong dong thwong hiéu truc
tuyén, Viét Nam.

his study examines the impact of perceived risk on customer engagement within

the context of online brand communities in Vietnam. Data were collected through
a quantitative survey of 483 Vietnamese consumers and analyzed using Structural
Equation Modeling. The research findings indicate that concerns about privacy and the
negative behavior of other members reduce customers’ concentration, positive emotions,
and level of participation. Businesses need to establish transparent privacy policies,
control opportunistic behavior, and invest in building trust to mitigate these psychological
barriers, thereby fostering sustainable engagement within online brand communities.
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1. Gi6i thiéu

Trong bdi canh cach mang cong nghiép
lan thir tu va sy phat trién manh mé& cla nén
tang so viée xdy dung va duy tri mdi quan
hé gin b6 giita thuong hiéu va khach hang
thong qua cac kénh truc tuyén dang tro
thanh mot trong nhimng wu tién chién lugc
cua doanh nghiép. Mot trong nhiing céng
cu ndi bat cua marketing hién dai 1a cong
ddng thuong hiéu truc tuyén (online brand
community - OBC), noi khach hang khong
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chi tiép nhan thong tin mdt cach thu dong
ma con tich cuc tuong tac, chia sé, hd trg
nhau va dong hanh cing thuong hiéu. Khi
mirc d6 gan két cua khich hang véi cong
ddng thwong hiéu dugc ning cao, doanh
nghiép c6 thé huong loi tir hidu tng truyén
miéng tich cuc, su trung thanh cua khach
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