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VAI TRO CUA QUAN TAM MOI TRUONG VA QUAN TAM
SUC KHOE TRONG VIEC GIAI THICH Y PINH MUA
SAN PHAM CO BAO Bi THAN THIEN VOI MOI TRUONG*

Role of environmental concern and health concern in explaining purchase
intention of products with environmentally friendly packaging

NGUYEN THI NGA
NGUYEN HUU KHOI
NGUYEN NGOC DUY

ghién ciru nay xem xét vai tro cua quan tam moi truong va quan tam sic khoe
,N trong viéc giai thich y dinh mua cua khdach hang d6i véi san pham 6 bao bi than
thién moi truong bang viéc sir dung mo hinh TPB mo rong bén canh cac bién s6 goc gom:
thdi d, chudn chi quan va kiém sodt hanh vi cam nhén. Dk liéu so cap dwoc thu thdp tir
689 khdch hang tai thi truong thanh phé Nha Trang va dwoc phdn tich bang mé hinh
phiwong trinh cdu triic. Két qua nghién cieu cho thdy, quan tdm méi truwong va quan tam
sike khée cé tac ddng dén thai d, chudn chii quan va kiém sodt hanh vi cam nhdn. Twong
tw, bién s6 thdi @, chudn chii quan va kiém sodt hanh vi cam nhdn lan ot ¢6 tic dong
tich cye dén y dinh mua san pham ¢6 bao bi than thién cua khdch hang. Két qua nghién
citu €0 y nghia giup cdc nha ban lé phat trién chzen lwgc kinh doanh dé gia tang doanh so
bdn san pham ciing nhw xdy dwng va duy tri méoi quan hé véi khdach hang.

Twr khéa: Nha Trang, quan tdm moi truong, quan tim sicc khoe, san pham cé bao bi
than thién moi truwong, TPB.

he study examines the role of environmental concern and health concern in

explaining customers' purchase intention towards products with environmentally
friendly packaging by using the extended TPB model in addition to the original variables
including attitude, subjective norm, and perceived behavioral control. Primary data was
collected from 689 customers in Nha Trang City market and analyzed using structural
equation modeling. Research results show that environmental concern and health concern
have an impact on attitude, subjective norm and perceived behavioral control. Similarly,
attitude, subjective norm and perceived behavioral control respectively have a positive
impact on customers' intention to buy products with friendly packaging. The research
results are meaningful to help retailers develop business strategies to increase product
sales as well as building and retaining customer relationship.
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