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TAC PONG CUA MARKETING SO DEN
SUC KHOE TAM LY CUA KHACH HANG GEN Z:
BANG CHUNG THUC NGHIEM TU VIET NAM

Impact of digital marketing on the mental health of Gen Z customers:
empirical evidence from Vietnam

NGUYEN THI NHUNG

ghién ciru nday phan tich tic dong cia marketing sé dén sirc khde tam 1y cia
,Nkhach hang Gen Z tai Viét Nam. Dit liéu dinh luong dwoc thu thap tir 432 nguroi
tra loi dang sinh song tai cdc do thi [om va dwogc phdn tich bang mé hinh phwong trinh cdu
triic (SEM). Két qua cho thay, marketing 56 ¢6 tac dong tiéu cuc truc tiép dén surc khoe
tam 1y. Pong thoi, marketing s6 c¢é moi lién hé tich cuwc véi sw mét moi do tiép xiic
marketing so, trong khi sy mét moi do tiép xiic marketing s6 va qud tai thong tin déu anh
hwong tiéu cuc dén sirc khée tam Iy ciia khdch hang Gen Z. Nhitng phat hién nay goi y
rang viéc tlep xiic v6i cdc hoat ddng marketing s6 ¢ cuong dg cao c6 thé lam gia ting dp
liee tam 1y doi voi nguoi tiéu ding tré. Nghién ciru déng gép bang chimg thwc nghiém tir
Viét Nam, qua d6 mé réng nghién ciru marketing sé theo hiedng xem xét phiic loi tam Iy
clia nguwoi tiéu ding va nhan manh sw can thiét cia cac chién lrge marketing s6 cé trach
nhiém doi véi doanh nghiép Viét Nam.

Tir khéa: mét méi do tiép xiic marketing sé, qud tdi thong tin, marketing cé trach
nhiém, mo hinh phwong trinh cau truc.

his study examines the impact of digital marketing on the mental health of
Generation Z customers in Vietnam. Quantitative data were collected from 432
respondents residing in major urban areas and analyzed using structural equation
modeling (SEM). The results indicate that digital marketing has a significant negative
direct effect on mental health. In addition, digital marketing is positively associated with
digital fatigue, and both digital fatigue and information overload negatively affect the
mental health of Generation Z customers. These findings suggest that intensive exposure to
digital marketing activities may increase psychological pressure among young consumers.
This study provides empirical evidence from Vietnam, thereby extending digital marketing
research toward a consumer well-being perspective and highlighting the need for more
responsible digital marketing strategies among Vietnamese firms.
Keywords: digital fatigue, information overload, responsible marketing, structural
equation modeling.
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