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VAI TRO CUA KIEN THUC VA NHAN THUC VE
HIEU QUA BAO VE MOI TRUONG TRONG Y DINH
TIEU DUNG THOI TRANG BEN VONG CUA GEN Z VIET NAM'

Role of knowledge and perceived environmental effectiveness in Viethamese
Gen Z’s sustainable fashion consumption intention

LE THI THU MAI

ghién citu phdn tich tic déng cua bén dang kién thirc vé thoi trang bén viing
,N(mc‘) ta, quy trinh, hiéu qua va xa héi) dén y dinh tiéu ding thei trang bén viing
Ciia nguoi tiéu dung Gen Z Viét Nam, dong thoi kiém dinh vai tro diéu tiét cua nhdn thirc
vé hiéu qua bao vé méi trwong. Dir liéu khdo sét tir 720 nguoi tiéu ding Gen Z dwoc phan
tich bang PLS-SEM (SmartPLS). Két qua cho thay ca bén dang kién thite déu tac déng tich
cuc dén y dinh tiéu dung thoi trang bén viing, trong dé kién thirc mo ta co tae dong manh
nhat (8 = 0,33). Nhdn thizc vé hiéu qua khuéch dai tac déng cua tat ca bon dang kién thic
lén y dinh tiéu dimg, ddc biét rd rét doi véi kién thizc m ta va kién thirc xa hgi. Cac hamy
quan tri dwoe dé xuat nham hé tro doanh nghiép thoi trang trong truyén thong va phat
trién san pham bén vitng hwéng dén nhém ngueoi tiéu dung tre.
Tir khoa: kién thizc md td, kién thic quy trinh, kién thic hiéu qua, kién thizc xa héi,
nhdn thitc vé hiéu qud bdo vé méi trong, y dinh tiéu dung thoi trang bén viing.
his study examines the effects of four types of sustainable fashion knowledge
(descriptive, procedural, effectiveness, and social) on Vietnamese Gen Z
consumers' sustainable fashion consumption intention, while investigating the moderating
role of perceived environmental effectiveness (PEE). Survey data from 720 Gen Z
consumers were analyzed using PLS-SEM (SmartPLS). Results reveal that all four
knowledge types positively influence sustainable fashion consumption intention, with
descriptive knowledge exerting the strongest effect (f = 0.33). PEE amplifies the influence
of all four knowledge types on consumption intention, most notably for descriptive and
social knowledge. Managerial implications are proposed to support fashion businesses in
developing targeted communication and sustainable product strategies for young
consumers.
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