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YEU TO ANH HUONG DEN QUYET DINH MUA HANG.
CUA NGUOI TIEU DUNG TAI CAC CHUOI CUA HANG
TIEN LOI O THANH PHO HO CHI MINH

Factors influencing consumers’ purchase decisions at convenience store chains
in Ho Chi Minh City, Vietham

1;13: PINH NGHI
NGUYEN NGOC LAN
NGUYEN TRAN HA MY

7’ ai bao phan tich cac yéu to anh huong dén quyér dinh mua hang cia nguoi tiéu

dung tai cac chuoi cua hang tién lpi tei Thanh pho Ho Chi Minh. Si# dung
phuong phap nghién ciru két hop dinh tinh va dinh heong, thong qua mau khdo sat gom
600 khach hang cd su dung dich vu va mua hang tgi Circle K, Family Mart, 7-Eleven va
GS25, két qua chi ra cac yeu to tac dong dén quyét dinh mua hang bao gom chdt heong
dich vu, chat lwong san pham, gié tri cam nhdn, su tién loi va bé tri cira hang. Tir d6, bai
bdo dé xudt cac ham y phi hep, gitp nha quan tri tai cac cira hang tién loi gia ting hiéu
qua kinh doanh,

Tir khéa: quyét dinh mua, cira hang tién loi, chat lwong dich vu, chdt lirong san pham,
gia tri cam nhdgn, su tién loi, bo tri cira hang.

he paper analyzes the factors affecting consumers’ purchasing decisions at

convenience store chains in Ho Chi Minh City. Using a mixture of qualitative and
quantitative research methods, a survey of 600 customers who used services and
purchased goods at Circle K, Family Mart, 7-Eleven, and GS25 revealed that the factors
affecting purchasing decisions include service quality, product quality, perceived value,
convenience, and store layout. From there, the article proposes managerial implications to
help convenience store managers increase business efficiency.

Keywords: purchasing decisions, convenience stores, service quality, product quality,
perceived value, convenience, store layout.

1. Pit van dé

Trong hai thap nién gan day, hé thing
ban ¢ Viét Nam di chung kién sy phét
trién nhanh chéng cua cac loai hinh ban ¢
hién dai, trong d6 cira hang tién loi noi Ién
nhu mot md hinh tiéu biéu cua xu hudng
“tiéu dung nhanh - tién loi - trai nghiém gan
giii”. Pén cubi nim 2022, Viét Nam ¢
khoang 6.740 ctra hang tién lgi, trong do
Thanh phé H6 Chi Minh din dau véi hon
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2.600 cira hang, tiép theo 1a cac thanh phd
Ién nhu Ha Noi va Pa Néng. Cac cira hang
tién loi dang dan trg nén phd bién hon véi
nhitng thuong hiéu nhu Circle K (M¥),
GS25 (Han Qudc), Family Mart (Nhat
Ban), 7-Eleven (My) (Q&Me’s Vietnamese
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