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TOM TAT

Nghién cizu nham xay dizng md hinh do lirong va xdc dinh quan hé giira cac thanh phan
gia tri thuong hi¢u. Phuong phdap nghién ciu dinh tinh va dinh luwong dwoc thuc hién voi
10 thwong hiéu nmuoc gidi khat. Két qua phat hién céc thanh phan gid tri thuwong hiéu gom:
nhdn biét thirong hiéu, lién twong thirong hiéu, chdt lirong cam nhdn, trung thanh thirong
hiéu; nhdn biét dnh hweng tich cuc dén chat lwong cam nhdn, con chdt heong dnh hueng
tich cuwc dén trung thanh thirong hiéu cao hon tdc dong cua lién tuéng thiwong hiéu. Két
qua nay c6 nhiing khac biét co y nghia khi b6 sung bién do hwong méi trong thang do cdc
thanh phan gia tri thiwong hiéu va ham Y rang cdc céng ty nuéc gidi khat can ddy manh
Qudng bd thirong hiéu dé tang nhan biét, lién tidng thwong hiéu nham tang chat herong cam
nhdn Va trung thanh thwong hiéu, tir dé ting gid tri thwong hiéu dé tao lgi thé canh tranh.

Tur khoa: gia tri thwong hiéu, mé hinh do lwong, nuoc giai khat

1. Pt van dé

Thuong hiéu khéng chi 1a mot céi tén
hay biéu twong ma la mot tap hop céc thudc
tinh cung cip cho khach hang muc tiéu cac
gi& tri ma ho doi hoi (Davis, 2002). Biéu nay
Xuét phat tir thuc tién khach hang khdng chi
mua loi ich chiic nang tir ban than san pham
ma con mua lgi ich cam tinh c6 duoc tur
thuong hiéu san pham d6. Do d6, xay dung
thuong hiéu dé dap tng nhu cau khach 12 giai
phép chinh dé tao loi thé canh tranh ciing 1a
nhiém vu cap thiét trong béi canh hoi nhap
qudc té va trudc mat 1a gia nhap Cong dong
Kinh t¢ ASEAN vao 2015 cta hau hét cac
doanh nghiép. Mat khac, xay dung thuong
hi¢u 1a lam tang gia tri thwong hi¢u, nhung
dinh nghia khai niém ndy van chua c6 su
thong nhat (Yoo and Donthu, 2001) dan dén
md hinh céc thanh phan gié tri thuong hiéu
van con nhiéu khéc biét.

Nganh nudc giai khat cua Viét Nam
tang truong nhanh, canh tranh gay gat, dic
bigt sau khi gia nhap WTO (2006) véi dung
luong thi truong 16n, dat 45.186 ty dong
nam 2012 (Euromonitor International,
2013) nén c0 vai tro quan trong trong hoat
dong kinh té — x& hoi véi nhiéu thuong
hiéu ndi troi cung nhiing hoat dong xay
dung thuong hiéu manh mé&. Trong bdi
canh do, khong phai cong ty nudc giai khat
nao cuaa Viét Nam clng xay dung thuong
hiéu thanh cdng, nhiéu thuong hiéu chua
phat trién dang theo v mudn nhu TriO, X2,
Tra 100 (Tribeco); Ikun, Vip, Active
(THP); Sapuwa; Chuong Duong... va “mot
trong nhirng nguyén do do la cac don vi
chua nim bit dwoc vai tro cua gia tri
thwong hiéu, cac thanh phan caa né ciing
nhu cach do luong cac thanh phan nay”
(Nguyén Dinh Tho va Nguyén Thi Mai
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Trang, 2011, tr.6). Nhu vay, nhu cau can cd
mot mé hinh gid tri thuong hiéu tin cay cho
nganh nuéc giai khat 1a rat 1on. M6 hinh
nay s& gop phan gidp cho cac doanh nghiép
c6 co s& phu hop nham nang cao hiéu qua
xay dung thuong hiéu dé ting loi thé canh
tranh trong béi canh hoi nhap toan cau. Mat
khac, Yoo and Donthu (2001), cho rang
danh gia cua khach hang vé thuong hiéu
chinh 14 ngudn géc tao ra gia tri thwong
hiéu. Biéu nay tiép tuc dugc Madhavaram
et al. (2005) khang dinh véi phét biéu do
luong gia tri thuong hi¢u dua vao nhan
thuc cua khach hang sé phu hop hon boi
nhan thic cua khach hang la diém bao
trude cho nhitng biéu 16 vé hanh vi. Do
vay, nghién ctu nay xay dung mé hinh do
luong va danh gia quan hé gitra cac thanh
phan gia tri thuong hiéu theo nhan thuc caa
khach hang dwa vao ly thuyét tin hiéu xa
hoi.

2. Co sé ly thuyét va phwong phap
nghién caru

2.1. Co sé ly thuyét

Tin hi¢u x4 hoi dugce dinh nghia 1a tin
hiéu thong tin hay truyén tin cung cap
thong tin truc tiép hay gian tiép vé& cac su
kién xa hoi nhu sy anh huong 13n nhau vé
mat xa hoi, cac thai do vé mat xa hoi, cc
quan hé, cam xuc xa hoi (Poggi and
D'Errico, 2010). Do vay, nhitng tin hiéu
dugc phét di tir thuong hiéu théng qua tiép
thi 12 nguon gbc tao nhan thic cua khéach
hang ddi véi thuong hidu. Mat khéc, du c6
nhiéu quan diém khéac nhau vé mé hinh gia
tri thuong hiéu, nhung mé hinh cta Aaker
(1991) thuong dugce cac nha nghién ctru han
lam trich dan nhit (Atilgan et al. 2005), do
vay, nghién ciru nay dé xuit cac thanh phan
gia tri thwong hiéu theo md hinh cua tac gia

nay dé nghién ctru mé hinh do ludng va xac
dinh quan hé gitra cac thanh phan.

— Nhdn biét thwong hiéu: thé hién “kha
nang ma mot nguodi mua nhan ra hay nhéd
lai mot thuong hi¢u la thanh vién cua mat
nganh san pham chic chan” (Aaker, 1991,
tr.61) hay muc do phan anh ddu hiéu
thuong hiéu trong bd nhd cia nguoi tiéu
dung nham nhan dién thuong hiéu trong
cac didu kién khac nhau (Keller, 1993).
Nhu vay, nhan biét thuwong hiéu gdm nhan
ra va nh¢ lai thuong hiéu.

- Lién twong thirong hiéu: 1a “bét ct
thir gi duoc két ndi trong bd nhé dbi véi
mot thuong hiéu”, dong thoi thudng khach
hang khong chi ¢c6 mot ma la nhiéu lién
tuéng trong mot sb tinh trang cé ¥ nghia,
dugc goi 1a 4n tuong thuong hiéu (Aaker,
1991, tr.109). Mat khéac, theo phat hién cia
Ramos and Franco (2005) trong nganh may
gidt thi nhan biét thuong hiéu 1am ting 4n
tuong thuong hiéu, bao gdom lién tudng
thuong hiéu, do d6 gia thuyét H; duoc xay
dung dé kiém dinh mdi tuong quan nay
trong nganh nude giai khat:

Hi: Nhdn biét thuwong hiéu cé tic dong
tich cuwee dén lién tuwéng thwong hiéu.

- Chat luong cam nhdn: md ta “su
danh gia ctia nguoi tiéu dung vé tinh uu
viét hay su tuyét voi té)ng thé ctia mot san
phdm” (Zeithaml, 1988, tr.3). Do d6, chat
luong cam nhén 1a sy danh gia chi quan vé
chit luong san pham ctia khach hang.
Thanh phan nay c¢6 duoc khi khach hang
biét dén thuong hiéu (Nguyen et al., 2011).
Tu do, Hy dugc xay dung:

Ha: Nhdn biét thiwong hiéu cé tic dong
tich cuc dén chat lwong cam nhan.

— Trung thanh thwong hiéu: thé hién
“su gan bé ma mot khach hang ¢6 véi mot
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thuong hiéu” (Aaker, 1991, tr.39) hay “mot
su cam két siu sic vé viéc mua lai hay lui
t6i v6i mot san pham hay dich vu wa thich
nhat quan trong twong lai” (Oliver, 1997,
tr.392). Do d6, dé cd trung thanh thi khach
hang can c6 cam nhan chat luong 14 tin cay
(Nguyen et al., 2011) hoic lién tudng tdt vé
thuong hiéu (Iranzadeh et al., 2012). T d6,
Hsva H, duoc xay dung:

Hs: Chat lwong cam nhdn co tac dong
tich cuwec dén trung thanh thirong hiéu.

Hs: Lién tuwong thwong hiéu co tdc
déng tich cuec dén trung thanh thwong hiéu.

Lién twong
thuwong hiéu

H,
Trung thanh
Nhan biét thwong hiéu
thuwong hiéu

H;

H;

Hinh 1: M6 hinh nghién ciru

2.2. Phwong phap nghién cuu

Nghién ctru dinh tinh dé diéu chinh, b
sung thang do. Nghién ctru dinh lugng so
bo dé danh gia thang do bang Cronbach’s
alpha (o) va EFA véi PCA/Varimax. Diéu
kién thoa do tin cay la 0>0,6 va tuong quan
bién tong >0,3 (Nunnally and Bernstein,
1994); diéu kién EFA 1a kiém dinh KMO
c6 KMO>0,6, Bartlett’s Test c6 Sig.<0,05,
hé sb tai nhan t6 >0,5 (Hair et al., 2006),
chénh léch hé sb tai nhan t§ > 0,3 (Jabnoun
and Al — Tamimi, 2003) va tong phuong
sai trich >50% (Gerbing and Anderson,
1988). Nghién ctru dinh lugng chinh thac
dé kiém dinh thang do, md hinh va gia
thuyét nghién ctru. Thang do duoc kiém
dinh  bdéi Cronbach’s alpha, EFA voi
PAF/Promax, CFA; mé hinh va gia thuyét
dugc kiém dinh béi SEM. Diéu kién dé mo
hinh tuong thich dir liéu thi truong 1a y2 co

p>0,05 hoic y2/df<2, mot sb truong hop co
thé y2/df<3 (Carmines and Mclver, 1981)
va CFI, TLI >0,9 (Bentler and Bonett,
1980), RMSEA<0,08, néu <0,05 1a rat tot
(Steiger, 1990). Ky thuat phong van truc
tiép dugc sir dung. Dit lidu duoc xir ly trén
SPSS 20. Thang do cac thanh phan gi4 tri
thuong hiéu duoc lay tir Yoo and Donthu
(2001): nhan biét, lién twéng va trung thanh
thwong hiéu gom 03 bién mdi loai; chat
luong cam nhan gdbm 06 bién. Mau 13 sinh
vién cling la khach hang cua nganh giai
khat (Nielsen, 2012; THP, 2013), diéu nay
cling dugc khang dinh trén thé gidi, hon
nita sir dung sinh vién 1a ddi tuong nghién
ctru thi dwgc chap nhan, tham chi 13 su
mong dgi trong nhitng nghién ctu ma sinh
vién ciing 1a khach hang ctia san pham
nghién ctru (Atilgan et al., 2005) va néu dbi
tuong biét va c6 kinh nghiém san phdm tt
thi c¢6 kha nang cung cip nhitng tra 161 déng
tin cay (Yoo et al., 2000). Mau duogc lay
theo phuong phap hé théng véi thude tinh
kiém soat 1a nghé nghiép va do tudi. Doi
tuong khong c6 co hdi chon thuong hiéu
yéu thich dé tra 16i ma tly vao su ngau
nhién.
3. Két qua nghién ciru va thao luan
3.1. Piéu chinh thang do

Két qua nghién ciru thao luan nhém tap
trung vai 08 khach hang vao thang 06/2013
c6 mot s6 diéu chinh va bd sung thang do:
nhan biét thuong hiéu dugc do luong boi
07 bién, ky hiéu tr BA1 dén BAT7; lién
tuong thuong hiéu dugc do luong boi 12
bién, ky hiéu tir AS1 dén AS12; chit luong
cam nhan duoc do luong boi 17 bién, ky
hiéu tir PQ1 dén PQ17; trung thanh thuong
hiéu dugc do luong boi 16 bién, ky hiéu tur
BLI dén BL16.
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3.2. Danh gia thang do

banh gid so bo thang do boi nghién
cttu dinh luong thyc hi¢n tai TP.HCM tr
06 — 08/2013. San phdm nghién ctru la
nuoc giai khat thudc nganh hang c6 dung
lugong thi trudng 16n, thi phﬁn dan dau va
ndi tiéng v6i nhiéu hoat dong truyén thong.
Dua vao Euromonitor International (2013),
06 thuong hi€u dugc chon: CocaCola,
Pepsi, Khong B9, C2, Sting va Number
One. Két qua khao sat thu dugc 210 bang
cau hoi. Mau duge chia kha déu cho céc
thuong hiéu véi nit chiém 72,9%; do tudi
18 — 22 chiém 91,9%; mau hoc nim hai va
ba 1an luot 48,1% va 42,9%, con lai 1a nim
nhat va tu. Mau duoc khao sat tai UEL
(53,3%), HUI (30,5%), HUTECH (8,65%)
va Truong Pai hoc Van Lang (7,6%) voi
nganh kinh té (85,2%), luat (14,8%).

banh gia thang do boi phan tich
Cronbach’s alpha va EFA. Két qua loai cac
bién khong dat yéu cau, gém: PQ5, PQ6,
PQ3, PQ17, PQ9; BL12, BL10, BL1,
BL13, BL15, BL16, BL2; BA5; AS2, AS7,
ASG6; AS9, PQS8, PQ16, AS10, BL6, PQ14,
PQ7, BL3, BL4, BA7 thi EFA lan cubi tai
Eigenvalue=1,038 (KM0=0,865, Sig.=0,000)
trich dugc 07 thanh phan véi phuong sai
trich 68,384%, cac hé s tai nhan t6 déu
trén 0,5 va cac chénh léch hé s6 tai nhan t6
16n hon 0,3. Kiém tra hé sb o cac thanh phan
dugc trich thoa diéu kién, nhung loai PQ4,
BAI thi a gitt nguyén hodc tang 1én, nhung
chiing duoc gt lai dé kiém dinh thém.

3.3. Kiém dinh thang do

Kiém dinh thang do boi nghién ctu
dinh lugng chinh thirc. San pham nghién
ctru 1a cac thuong hiéu ndi tiéng, dai dién
nganh nudc giai khat. Theo Euromonitor

International (2013), 10 thuong hiéu dan
dau thi phan trong 05 nganh hang chinh
dugc chon: Khong D9, C2, CocaCola,
Pepsi, Aquafina, Lavie, Twister, Vfresh,
Sting, Number One. Dir liéu khao sat tur
11/2013 dén 02/2014 véi n=628. Mau chia
déu cac thuong hiéu (10%), véi 70,2% la
thuong hiéu quéc té, mau phan bb déu 04
khu vyc TP.HCM, Ha Noi, Pa Ning va
Can Tho véi nit chiém 71,3%, d6 tudi 18 -
23 chiém 99,2%, tap trung khéach hang la
sinh vién nam hai (24,2%), nam ba (30,1%)
va tu (27,7%). Mau duogc khao sét tai 11
troong véi 29 nganh.

Két qua EFA sau khi loai AS5 va AS3
do c6 hé sb tai nhan td thap tai Eigenvalue
=1,22 (KM0O=0,879, Sig.=0,000) trich dugc
05 thanh phan véi phuong sai trich 62,580%;
trong d6, nhan biét, lién twong va trung thanh
thuong hiéu c6 mét thanh phan; chat luong
cam nhan c6 02 thanh phan; va nhu d4nh gia
so by, AS8 that sy do luong trung thanh
thuong hiéu; con PQ13 va PQ15 cling duoc
nhap vao md ta khia canh cong dung dé tao
long trung thanh. Céc hé sb tai nhan té déu
I6n hon 0,5 véGi cac chénh Iéch 16n hon 0,3.

Danh gid Cronbach’s alpha (a) cho
thiy cac thang do déu c6 o thoa diéu kién,
tuy nhién néu loai BA1 thi a ting 1én; hon
nita noi dung cua BAL ciing dugc thé hién
trong mot s6 bién khac nén loai BAL. Kiém
dinh gia tri khac biét cua hai thanh phan
chat luong cam nhan cho két qua hé sb
twong quan r khong khac biét 1 ¢ do tin cay
95% (p=0,167) nén chiing khong khac biét.
CFA lai véi hai thanh phan duoc gop
chung. Két qua md hinh co 42=14,805
(p=0,000), df=6, y2/df=2,467; CFI=0,991,
TLI=0,978; RMSEA=0,048, nhung trong
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s6 cua PQ4, PQ2 va PQ1 kha thip. Giai
phap cai thién I loai cac bién c6 trong sb
thp, lan lugt PQ4, PQ2, CFA lai cho két
qua md hinh c6 32=0,214 (p=0,643), df=1;
v2/df=0,214; CFI=1, TLI=1; RMSEA=0,000,
trong sé cua PQ1 van dudi 0,5 nhung duoc
gitr lai dé kiém dinh thém. Tién hanh CFA
chung cac thanh phan. Mé& hinh ¢
12=458,560 (p=0,000), df=182; 32/df=2,520;
CFI=0,953, TLI=0,935; RMSEA=0,49, nhung
phuong sai trich (pyc) Cla trung thanh thuong
hiéu chi dat 46,9%. Giai phap cai thién la loai
PQ13, PQI5, md hinh 6 %2=376,803
(p=0,000), df=146; »2/df=2,581; CFI=0,957,
TLI=0,949; RMSEA=0,050, nhung trong sb
PQ1 kha thap, chi dat 0,363 VGi pu:=43,2%,
hon nita twong quan bién tong khong dat yéu
cau (0,277). Loai PQ1, CFA lai cho két qua
mo hinh nhu Hinh 2 nén phu hop vai dir ligu
thi truong, do d6 thang do cac thanh phan dat
tinh don huéng. Céc trong s6 (chuan hoa) déu

trén 0,5 va co y nghia théng ké (p=0,000) nén
cac thang do dat gia tri hoi tu.

Chi-square =256,777; Df =129; P =,000; Chi-square/df = 1,991
CFi = ,975; GFI =,955; TLI =,971; RMSEA =,040

Hinh 2: Két qua CFA (chudn héa)

Kiém dinh gia tri phan biét cho thay
céc hé sb tuong quan (r) déu khac 1 & do
tin cady 95% nén cac thanh phan that su
khéc biét. Panh gia do tin cay tong hop
(po), phuong sai trich (pw) va hé sb
Cronbach’s alpha (o) cho thiy cac thang do
dat d¢ tin cay (Bang 1).

Bing 1: Két qua ddanh giG dé tin cdy

Céc thanh phan Pe Puc a Trung binh X
Nhan biét thuong hiéu 0,870 62,8% 0,866 0,790
Lién tuong thuong hiéu 0,867 62,2% 0,864 0,785
Chét lwong cam nhan 0,782 54,5%% 0,776 0,737
Trung thanh thuong hiéu 0,885 52,3% 0,884 0,722

Nhu vay, md hinh gia tri thuong hiéu
trong nganh nuéc giai khat gdm céc thanh
phan nhan biét thuong hiéu, lién tudng
thwong hiéu, chat lwong cam nhan va trung
thanh thuong hiéu; trong d6, nhan biét
thwong hiéu duoc do ludng bai 04 bién: Toi
O thé nhdn biét X so véi cac logi mueéc gidi
khat khdc (BA2), Toi nhdn ra X (BA3), T6i
biét X (BA4) va T6i ¢6 thé dé damg nhdn biét
X trong cdc logi nueoc giai khat (BA6); lién
tuong thuong hiéu dugc do luwong boi 04
bién: Mét sé dic diém ciia X xudt hién trong

ddu 16i nhanh chéng (4S1), X doi méi lién tuc
dé dap img nhu cdu cua téi (AS4), T6i c6 thé
nhé va nhdn biét logo cua X mot cach dé
domg (AS11) va Mot cdch tong thé, khi nhdc
dén X t6i ¢6 thé dé dong hinh dung ra né
(AS12); chét lwong cam nhan dugc do ludng
boi 3 bién: X ¢6 heong thom hdp dan
(POI10), X c6 hirong dé chiju (PQ11) va X c6
vi ngon (PQ12); trung thanh thuong hi¢u
gom 07 bién: T6i sé tiép tuc mua ding lai X
(BL5), T6i sé giai thiéu X cho nhitng nguoi
tiéu dung khac (BL7), Tdi van thich mua X
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hon du co cac logi nuoc khdc co cung tinh
ndng nhw né (BLS), Téi van thich mua X hon
du c6 nhing logi nwéc khac tor mhue né
(BLY), Téi thdt sw thich X (BL11), Néu cho
co hoi chon lai mét loai nuéc gidi khat, toi
van chon X (BL14) va Nhaing thuge tinh cua
X dii thuyét phuc t6i mua X (ASS). Thang do
c4c thanh phan nay dat tinh don huéng, gia
tri hoi tu, gia tri phan biét, do tin cay tong
hop va phuong sai trich.

3.4. Kiém dinh mé hinh va gid thuyét
nghién cizu

Mo hinh nghién ctru ¢6 131 bac tu do
voi x2=260,679 (p=0,000); %2/df=1,990;
CFI=0,975, TLI=0,971; RMSEA=0,040
nén phu hop dit lidu thi truong. Két qua
kiém dinh cho thay mbi quan hé giita nhan
biét thwong hiéu va lién tuong thuong hiéu
khong ¢4 y nghia thong ké voi
p=0,755>0,05, nghia 1a H; khong dugc
chip nhan. Diéu nay c6 nghia rang nhan
biét thwong hiéu c6 thé c6 mdi quan hé vai
an tuong thuong hiéu trong nganh may
giat, nhung mdi quan hé véi lién tuong

thuong hi¢u trong nganh nudc giai khat la
chua thé x4c dinh. Loai mdi tuwong quan
nay, két qua kiém dinh cac gia thuyét con
lai vé cac mbi twong quan duoc trinh bay
trong Bang 2 cho thdy cac gia thuyét déu
duoc chép nhan. Kiém tra hién tuong
Heywood khong thiy xuat hién. Kiém dinh
tinh bén vitng cia moé hinh bang phuong
phap Bootstrap voi s6 lwong mau lap lai
N=1000. Két quéa cho thdy do chéch tuy c6
xudt hién nhung khong dang ké, do vy céac
wdc luong trong mo hinh 13 ¢6 thé tin cay.

Chi-square =260,679; Df =131; P =,000; Chi-square/df = 1,990
CFi =,975; GFI =,955; TLI =,971; RMSEA =,040

Hinh 3: Két qua kiém dinh bang SEM
(chudn héa)

Bing 2: Két qua kiém dinh cdc gia thuyét

Cac twong quan nhan qua Chuwa chuan héa D3 chuan héa
Bién phu thuéc Bién tac dong Uéclwong | S.E. C.R. P Két luan Uéc lwong
Chét lvong Nhan biét H, dwoc
N <- - 0,221 0,054 4,108 i . 0,198
cam nhan thwong hiéu chap nhan
Trung thanh Chét lvong Hs dwoc
) <- - N 0,602 0,059 | 10,236 i . 0,536
thwong hiéu cam nhan chap nhan
Trung thanh <- - Lién twéng H,; dwoc
) ) 0,079 0,039 2,039 | 0,041 . 0,082
thwong hiéu - thwong hiéu chap nhan

Két qua kiém dinh cho thiy nhan biét
thwong hiéu tac dong tich cuc dén chét
lugng cam nhan; chét luong cam nhan tac
dong tich cuc dén trung thanh thuong hiéu
(0,536) cao hon anh hudng cua lién tudng
thwong hiéu (0,082). Nhu vay, nhan biét
thuwong hiéu c6 tac dong gian tiép lam ting

trung thanh thuong higu. Mit khac, két qua
nghién ctru cho thiy giita nhan biét thuong
hi¢u va lién tudng thuong hi€u khoéng céd
mbi quan hé c6 ¥ nghia thong ké.

4. Két luan va khuyén nghi
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Nghién ctru nay da khiang dinh mé hinh
gia tri thuong hi€u trong nganh nudc giai
khéat gém cac thanh phan: nhan biét thuong
hiéu, lién tuong thwong hiéu, chit lwong
cam nhan va trung thanh thuong hiéu; trong
d6, chit lwong cam nhan dugc do ludong boi
céc bién md ta cam nhan vé huong, vi san
pham c6 dugc théng qua sy trai nghiém san
phém, khéc vai su cam nhan chung chung
nhu céc bién do luong ban dau trong co s
ly thuyét. Thang do cac thanh phan dat tinh
don hudng, gia tri hoi tu, gia tri phan biét
va do tin cay véi mot sé diéu chinh, bo
sung cho phu hop linh vuc nghién ctru, dac
biét trung thanh thuong hiéu c6 thém bién
md ta nhiing thudc tinh da thuyét phuc
khach hang 1a ngudn gdc tao su trung thanh
thuong hiéu. Nhing thudc tinh nay bao
gom nhom thudc tinh thé hién loi ich chic
nang va lgi ich cam tinh. Két qua nay cé
khac biét so véi nghién ctu cua mot s tac
gia khi thay doi cac bién do luwong chat
lwong cam nhan, dong thoi c6 nhimg diéu
chinh va bd sung bién cho céc thanh phan
con lai. Bicu nay la phd hop va c6 y nghia
lam tang sy hiéu biét vé mo hinh gia tri
thuwong hiéu. Bén canh d6, nghién ciru nay
ciing phat hién nhan biét thuong hiéu co
anh huong tich cuc dén chat lwong cam
nhan; chat luong cam nhan c6 anh huéng
tich cuc dén trung thanh thwong hiéu cao
hon tac dong cua lién tudng thuong hiéu.
Két qua nay cang cd nhitng phat hién cua
cac nha nghién ctu trude trong linh vuc
khac. Piéu nay c¢6 y nghia lam ting thém
co so cho mot sb nghién ctu lién quan
trong nganh nudc giai khat.

Mot sb giai phap khuyén nghi cho cac
cong ty nudc giai khat nhu sau:

The nhdt, ting cuong cong tac truyén
thong dé tang su nhan biét vé thuong hiéu,

tir 46 tang chét lwong cam nhan, két qua la
tang 1ong trung thanh thuwong hiéu. Mot sb
hinh thire truyén thdng c6 thé can nhic nhu
quang céo trén truyén hinh (TVC), quang
c4o bao (Print Ad), quang co qua cac thiét
bi ky thuat sé (Digital Marketing), quang
cao qua cac bang hiéu (Billboard) ciing nhu
tai diém ban thong qua cac vat dung quang
cao (POSM).

Thi# hai, thong diép truyén thdng nén
tap trung thé hién ca lgi ich chirc ning (giai
khat) va loi ich cam tinh (dac tinh nguoi su
dung, tinh than) caa thuong hiéu san pham
v6i hinh anh sinh dong dap tng thi hiéu
khéach hang muc tiéu.

Thit ba, cha trong cong tac cai tién
huong, vi cia san pham lién tyc dé dam
bao thoa man nhu cau caa khach hang ngay
cang cao va ludn thay dbi.

Thir e, vé cdng tac quan tri thuong
hiéu, cac quan tri vién marketing c6 thé
danh gia hiéu qua xay dung thuong hiéu
thong qua do luong muc do tang gia tri
thwong hiéu boi tic dong dén 04 thanh
phan thuong hiéu. Phuong phap la dung
thang do Likert 5 diém dya vao cac bién
quan sét cua thang do dé thiét ké bang cu
hoi khao sat khach hang; sau do, dung
phuong phap thdng ké tinh diém trung binh
dé két luan mirc do hiéu qua trong viéc lam
tang cac thanh phan gia tri thuong hiéu.

Mat khéc, theo Deliya (2012), Nielsen
(2012) va Euromonitor International (2013)
thi nudc giai khat thuoc nganh hang tiéu
ding nhanh va chiém thi phan Ién nhat nén
c6 thé dai dién cho nganh nay. Do vay, két
qua nghién ctru nay ciing c6 thé dugc xem
xét van dung trong cac nghién cau lién
quan trong cac nganh hang banh keo, nudc
mim, bot giat... thuoc nganh hang tiéu
dung nhanh. Ngoai ra, dé ting nhan biét
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thwong hiéu hay lién tuong thwong hiéu  rit quan tdm, do vay, hudng nghién ctu
nhim ting chit lwong cam nhan va long  tiép theo duoc dé xuat 1a danh gia sy anh
trung thanh thuong hiéu thi rat nhiéu hinh  huong cua mét sé hinh thic tiép thi dén cac
thirc tiép thi c6 thé sir dung, nhung trong  thanh phan gia tri thuong hiéu.

bdi canh ngan sach c6 giGi han thi viéc xéac [Nghién cieu nay dwot VNU — HCM tai tro
dinh mirc d6 quan trong cua mot s6 hinh trong khudn khé dé tai ma sé C2013-34-03]
thirc pho bién 1a van d¢ ma cac nha quan tri

BRAND EQUITY MODEL -RESEARCH IN THE BEVERAGE INDUSTRY
Le Dang Lang
University of Economics and Law (VNU-HCM)

ABSTRACT

The research is to develop a model to measure and determine the relationship between
the components of brand value. The qualitative and quantitative research methods were
done with 10 beverage brands. The results show that the components of brand equity
including brand awareness, consumer associations with the brand, brand’s perceived
quality, and brand loyalty. Brand awareness has positive impact on brand’s perceived
quality while brand’s perceived quality has higher positive influence to brand loyalty than
to consumer associations with the brand. These results have significant differences when
adding new variables in the measurement scale of brand equity's components. They imply
that beverage companies should promote branding to increase awareness and consumer
associations with the brand so as to increase brand’s perceived quality and brand loyalty,
thereby increasing brand value to create competitive advantage.
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