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The rapid growth of artificial intelligence-generated content is
reshaping how users perceive advertising on social media and raises
the gquestion of whether machine-generated messages can be viewed as
“authentic.” Based on the Cue Utilization Theory, this study examines
the effects of three content attributes informative, creativity, and clarity
on perceived authenticity in artificial intelligence-generated
advertising. Survey data from 1,069 social media users in Vietnam
were analyzed using Partial Least Squares Structural Equation
Modeling (PLS-SEM). The results show that informative and creativity
have positive effects on perceived authenticity, whereas clarity is not
statistically significant. The model explains 18.8% of the variance in
perceived authenticity (R? = 0.188). The study provides empirical
evidence for the Cue Utilization Theory in the context of artificial
intelligence, and suggests that artificial intelligence-generated
advertising should prioritize informative and creatively enriched
content to enhance perceived authenticity on social media platforms.
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Ly thuyét St dung Tin higu

Su phét trién cuaa noi dung tao bai tri tué nhan tao dang thay doi cach
ngudi dung tiép nhan quang c&o trén mang xa hoi va dit ra cau hoi
liéu thong diép do may tao ra c6 dugc xem 1a “chan thuc” hay khong.
Dua trén Ly thuyét Sir dung Tin hiéu, nghién ciu nay kiém dinh tac
dong cua ba thudc tinh noi dung, gom mirc d6 thong tin, tinh sang tao
va d¢ 16 rang, ddi véi cam nhan tinh chan thyc trong quang céo sir
dung ndi dung tao bai tri tué nhan tao. Dit liéu khao sat tir 1.069
nguoi ding mang x4 hoi tai Viét Nam dwoc phan tich bang mé hinh
PLS-SEM. Két qua cho thay muc do thong tin va tinh sang tao c6 anh
huéng tich cyc dén cam nhan tinh chan thyc, trong khi do ré rang
khong dat ¥ nghia théng ké. M6 hinh giai thich 18,8% bién thién cua
cam nhan tinh chan thyc (R? = 0,188). Nghién ctu cung cip bang
ching thuc nghiém cho Ly thuyét St dung Tin hiéu trong béi canh tri
tué nhan tao, ddng thoi goi Y ring quang c4o tao ra bi tri tué nhan
tao can uu tién noi dung gidu théng tin va c6 chiéu sau sang tao dé
néng cao cam nhan chan thyc trén mang xa hoi.
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1. Gigi thigu

Su phét trién cia tri tué nhan tao tao sinh (generative Al) dang lam thay ddi cach con ngudi va
thuong hiéu séng tao, chia sé va tiép nhan quang céo. Cac cong cu nhu ChatGPT, Midjourney hay
DALL-E khong chi hd tro qua trinh sang tao ma con tré thanh “nguoi viét” dang sau nhiéu chién
dich truyén théng. Noi dung tao bai tri tué nhan tao (Al-generated content — AIGC) gip doanh
nghiép tao théng diép nhanh, ca nhan hda sau va tiét kiém chi phi. Tuy nhién, khi quang cao khong
con do con ngudi tao ra, cau hoi dat ra la: liéu ngudi xem con cam thay nd chan thuc? [1], [2].

Trong mdi trudng mang XA hoi, noi thuat toan kiém soat ludng thong tin, tinh chan thyc tro
thanh yéu té trung tdm trong viéc hinh thanh niém tin va cam xc véi thuong hiéu. Theo Morhart
va cong su [3] va Napoli va cong su [4], tinh chan thuc phan anh cam nhan rang noi dung déng
tin va gan giii nhu dugc con nguoi tao ra khong. Khi tri tué nhan tao (AI) dam nhiém vai trd sang
tao, ranh gidi gitta “ngudn phat” va “nguoi nhan” mo nhat, khién nguoi xem vira bi thu hat vira
hoai nghi [5], [6]. Tinh chan thyc vi thé 1a qua trinh nhan thirc, trong d6 nguoi tiéu ding giai ma
va gan ¥ nghia cho céc tin hiéu xuat hién trong noi dung.

Ly thuyét Str dung Tin hiéu (Cue Utilization Theory) cho ring con ngudi danh gia tinh chan
thuc dua trén mic do thong tin, tinh sang tao va do rd rang [7], [8]. Khi noi dung cung cap thong
tin cu thé, y tuong sang tao va trinh bay mach lac, ngudi xem c6 xu huéng xem thong diép
“gidng con ngudi hon” [9]-[11].

Tuy nhién, cac nghién ctu thuc nghiém truc tiép v& mdi quan hé gitra ba yéu t6 nay va cam
nhan tinh chan thuc con han ché, phan 16n tap trung vao nguoi anh hudng 4o, chatbot hay khia
canh dao duc [1], [5], [12]-[14]. Khoang tréng nay cho thay can c6 nghién ciru dinh lwong dé lam
13 co ché hinh thanh cam nhan tinh chan thyc trong quang céo Al.

Do d6, nghién ctru ndy &p dung md hinh phuong trinh cau tric binh phuong nho nhat (PLS-SEM)
dé kiém dinh anh huong cua mac do théng tin, tinh sang tao va do rd rang 1én cam nhan tinh chan
thyc ctia nguoi ding mang x& hoi tai Viét Nam. V& hoc thuat, nghién ctu cung cap bémg ching thuc
nghiém cho Ly thuyét Str dung Tin hi¢u trong truyén thong Al; vé thuc tin, né goi y cho nha quang
c4o cach can bang giira hidu suat thuat toan va cam giac con ngudi trong chién dich quang céo.

2. Phuong phap luan
2.1. Ly thuydt nén tang va phat trién gidg thuyét

Trong béi canh thdng tin trén nén tang k§y thuat sé ngay cang phirc tap, nguoi ding thuong
khong thé quan sat truc tiép “ban chat that” cua noi dung hoac biét rd liéu noi dung duoc tao ra
boi con nguoi hay bai tri tué nhan tao. Theo Ly thuyét Sir dung Tin hiéu, khi ddi dién voi sy bat
can xtng thong tin, ngudi tiéu dung s& dya vao cac tin hiéu co thé quan sat trong noi dung dé suy
luan vé chat lugng va tinh chan thyc cia thong diép [15], [16]. Cac tin hi¢u nay duoc danh gia
dua trén gia tri du bao, mirc d6 tin hiéu phan anh chinh xac thugc tinh bén trong, va gia tri tin
cay, mirc d6 nguoi ding ty tin khi st dung tin hiéu do dé dua ra danh gia [15], [17].

Trong mdi trudng sir dung noi dung tao bai tri tu¢ nhan tao, tinh trang bat can xang thdng tin
cang rd rét hon. Nguoi ding khé phan biét dau 1a noi dung do con nguoi tao, dau 1a san pham cia
méay moc [18], [19]. Do d6, ho dwa manh vao cac tin hiéu bé mit cua noi dung ching han nhu
mtc d6 thdng tin, tinh sang tao va do 16 rang dé danh gia tinh chan thuc cua ndi dung tao bai tri
tu¢ nhan tao [13], [20]. Ciing theo 1y thuyét ndy, nhiing thudc tinh déng vai tro 1a cac tin hiéu
chan doan (diagnostic cues), giup ngudi ding suy luan xem noi dung cé “that”, “cé ¥ nghia” va
“gidng con ngudi” hay khong [12], [14].

Mirc do thdng tin phan anh lugng va chat thong tin ma noi dung cung Cap Cac nghién cuu chi
ra rang thong di¢p cang mang tinh thong tin hitu ich, lién quan va cu thé cang gitip nguoi ding
giam bat dinh va ting danh gia tich cuc vé tinh chan thuc [9], [21]. Trong Ly thuyét Sir dung Tin
hiéu, mirc do thong tin dugc xem Ia tin hiéu co6 gia tri du doan cao (predictive value), vi n6 cho
phép ngudi dung suy luan rang ndi dung 1a déng tin va phan anh dung gia tri thuong hiéu [22], [23].
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Tinh sang tao thé hién su doc dao, méi mé va kha niang két hop y tuong hinh anh trong noi
dung Trong bdi canh noi dung tao bi tri tué nhan tao, su sang tao co thé 1am cho thong di€p tro
nén “giong con ngudi hon”, gitip ngudi ding cam nhan rang c6 tu duy va y dinh truyen théng
thuc sy dung sau ndi dung [8] [10]. Cac nghién ctru V& ngudi anh hudng 4o ciing cho thay tinh
“nguoi” 1a yéu t cdt 161 1am tang cam nhan tinh chan thyc [12], [24].

D6 rd rang phan anh muc d6 thong diép dugc din dat mach lac, thong nhét, d& hiéu. Sy mo
ho 1am tang rai ro nhan thic, trong khi thong diép 1 rang gitip nguoi dung tin tuéng hon vao y
dinh truyén thong cta thuong hiéu [11]. o rd rang phan anh mot tin hiéu minh bach, khi théng
diép duoc dién dat mach lac, nguoi ding c¢6 xu huéng cam thiy ty tin hon vao kha ning giai ma
thong diép do, tir do giup tang “gia tri tin cay cua tin hi¢u” [15].

Ba thudc tinh noi dung mirc d6 thdng tin, tinh sang tao va do rd rang déu la tin hiéu ngi dung
quan sat dugc ma ngudi dung dwa vao dé suy luan tinh chan thuc cua ndi dung duoc tao bai tri
tué nhan tao. Do d6, trong nghién citu ndy, tinh chan thuc chinh 12 két qua cua qua trinh suy luan
tin hiéu. Tir co s ly thuyét va bang ching thuc nghiém, nghién ctru nay dé xuat:

GT1: Mirc d6 thong tin cia noi dung tao bai tri tué nhan tao anh huang tich cuc dén cam nhan
tinh chan thuc.

GT2: Tinh séng tao caa noi dung tao bai tri tué nhan tao anh huong tich cuc dén cam nhan
tinh chan thuc.

GT3: Do rd rang cua ndi dung tao bai tri tué nhan tao anh huong tich cuc dén cam nhan tinh
chan thuc.

Ba gia thuyét nay cau thanh md hinh nghién ctru, trong dé cac thudc tinh noi dung la kich
thich, con cam nhan tinh chan thyc 12 phan (ng nhan thic, phan anh co ché tryuc tiép gitra chat
luong noi dung va danh gia cua nguoi xem (xem Hinh 1).
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Cam nhén tinh chin thyc
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Hinh 1. M hinh nghién ciru dé xuat
2.2. Phwong phdp nghién ciru
2.2.1. Thiét ké nghién citu

Nghién ctru nay duoc trién khai theo hudng dinh lwgng nham kiém dinh cac mdi quan hé truc
tiép gitra ba thugc tinh ciia ngi dung tao bai tri tué nhan tao déi véi cam nhan tinh chan thyc coa
nguoi tiéu dung trong quang céo trén mang xa hoi. Stir dung khung ly thuyet St dung Tin hi¢u
trong do cac thugc tinh cua ndi dung dugc xem la céc tin hiéu anh huorng dén viéc cam nhan vé
tinh chan thyuc cua quang cdo. Phuong phap PLS-SEM duoc lwa chon vi phu hop vai mé hinh cé
nhiéu bién tiém 4n va ciu tric bac hai, ddng thoi nhan manh kha ning du doan hon 1 x4c nhan
[25]. Qua trinh phan tich dwgc thyc hién bang SmartPLS 4.0, véi quy trinh hai budc: (1) kiém
dinh mo hinh do ludng va (2) kiém dinh mé hinh cau trdc.

2.2.2. Mdu va quy trinh thu thap dir liéu

Déi twong khao sat 1a ngudi diing mang xa hoi tai Viét Nam, trong do tudi tir 18 dén 45+, ¢6 kinh
nghiém tiép xdc véi quang céo do Al tao (hinh anh, video, van ban). Dir liéu dugc thu thap bang bang
hoi truc tuyén tir thang 3/2024 dén thang 3/2025, thong qua cac nhom Facebook, Zalo, va thu dién tu.
Téng cong 1.123 phan hdi dwoc thu vé, trong d6 1.069 bang hop 1é dwoc giit lai sau khi loai b phan
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hoi khong day da hoic c6 dau hiéu khdng nghiém tiic. Mau ¢ phan bb can bing vé gidi tinh (58,56%
nir; 36,67% nam) va do tudi (chir yéu trong nhém 18-24 tudi chiém 47,15%) (Xem chi tiét ¢ Bang 3).
Theo khuyén nghi cua Hair va cong su [25], véi md hinh c6 ba bién doc 1ap va mét bién phu thudc,
kich thudc mau téi thiéu can dat khoang 10 lan sb duong dan trong md hinh. Do d6, ¢& mau 1.069
vurot xa yéu cau, dam bao do tin cay va sic manh théng ké cho phén tich PLS-SEM.

2.2.3. Thang do va bién nghién ciru
Bang 1. Thang do truéc khi logi bién

Bién rl:/la Phét biéu do luong HE so Nguén
oa tai
INF1 Quang céo cung cap thdng tin htu ich vé san pham/dich vu. 0,384
Mie dd  INF2 Noi dung quang céo gidp tdi hiéu 16 dac diém cua san pham. 0,376 [9], [21],
thong tin  INF3 Quang céo chira thong tin lién quan dén nhu cau cua toi. 0,302  [26]
INF4 Quang cdo giup t6i danh gia duoc chét lugng san pham. 0,385
CRE1 Quang cdo mang lai cam gidc mai mé va khac biét. 0,403
Tinh sang CRE2 Quang cao két hop hinh anh va van ban mét cich sang tao 0,148 (8], [10]
tao  CRE3 Quang céo két hgp y teong va hinh anh mot cach sang tao. 0,381 ’
CRE4 T6i thdy quang cao nay thé hién phong cach sang tao riéng. 0,356
CLA1 Thong diép trong quang cao dugc dién dat rd rang va dé hiéu. 0,372
DPordo CLA2 Noi dung quéng c4o c6 cAu trdc mach Iac,?dé theo doi. 0,368 [11]
rang CLA3 Cach dién dat rat rd rang va khong gay hiéu nham. 0,101
CLA4 T6i d& dang ndm bit y chinh ma quang céo mubn truyén tai. 0,387
PA1 Quang céo khién tdi cam thiy thuong hiéu trung thuec. 0,369
Camnhan PA2 Téicam nh’én rang quang c4o phan anh dang gia tri cia thwong hiéu. 0,342 31, [4]
tinh chan PA3 T&i cam thay quang cao nay khong pho truong hay gia tao. 0,082 '
thuc PA4 Toi cam thiy noi dung quang cao dwoc tao ra mot cach tu nhién. 0,346
PA5 Toi cam thiy quang co thé hién diing ban sic cua thwong hiéu. 0,388

Céc bién dugc do luong bang thang Likert 7 diém (1 = “Hoan toan khong dong ¥, 7 = “Hoan
toan dong y”). Tét ca cac thang do trén Bang 1 duoc ké thira va phat trién tir cac nghién ctiu quéc
té uy tin, duoc dich va hiéu chinh ngit nghia thong qua quy trinh dich va dich nguoc dé dam bao
tuong dwong ngit nghia va van hoa. Ba bién quan sat CRE2, CLA3, PA3 da bi loai trong giai
doan thir nghiém so bo do hé sé tai rat thap lan luot 0,148, 0,101; 0,082 (< 0,30) (Xem Bang 1).

2.2.4. Két qua thir nghiém so bg
Trudc khi khdo sat chinh thuc, nhdm nghién cau tién hanh thir nghiém so bd voi 100 nguoi
tham gia dé kiém dinh d¢ ro rang, d6 tin cay va gia tri hoi tu cua cac thang do.
Bang 2. Két qua kiém tra dg tin cdy sau khi thiz nghiém so bé
S6 bién Cronbach’s D tin cay tong hgp Trung binh phwong sai trich Hé s6 tai ngoai

Thang do

con lai o (CR) (AVE) (min-max)
INF 4 0,894 0,927 0,760 0,849 - 0,891
CLA 3 0,859 0,914 0,780 0,864 — 0,919
CRE 3 0,845 0,907 0,764 0,832-0,915
PA 4 0,816 0,878 0,643 0,765 — 0,842

Két qua trong Bang 2 x&c nhan tt ca cac thang do dat tiéu chi d6 tin cay va gié tri hoi tu (o >
0,70; CR > 0,70; AVE > 0,50). Viéc loai bo ba bién c6 hé sé tai thap gilp cai thién dang ké do
nhét quan noi tai. Kiém dinh Harman’s single-factor cho thiy phwong sai nhan té don chiém dudi
40%, loai trir nguy co sai 1éch phuong phap chung. Két qua khong phat hién da cong tuyén (VIF
< 3). Phan hoi dinh tinh tir nguoi tham gia trong giai doan thir nghiém so bo cho thay cac cau hoi
dugc danh gia 1a d& hiéu, thoi gian hoan thanh trung binh khoang 7 phdt, va ty ¢ hoan thanh day
du dat 95%.
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2.2.5. Tuyén bé dao dirc nghién ciru

Nghién cau nay tuan thu theo Bo Quy tic Pao duc cua Hiép hoi Tam Iy Hoa Ky [27] Ve
chuan muc dao duc trong nghién cuu khoa hoc xa hoi. Nguoi tham gia dugc thong bao ro rang vé
muc dich nghién ctru, quyén tu nguyén va tinh an danh cua di liéu. Khdng thu thap thong tin ca
nhéan nhay cam va toan b¢ di liéu chi phuc vu cho muc dich hoc thuét.

3. Két qua va ban luan
3.1. Két qua théng ké mo td

Mau khao sat gom 1.069 nguoi ding mang x& hoi tai Viét Nam (xem Bang 3). Trong do, nit
chiém 58,56%, cao hon nam (36,67%), cho thay ty I& tiép can noi dung quang c&o cua nir gidi trong
moi trudng sé ¢ phan ndi troi hon. V& do tudi, nhom 18-24 (47,15%) va 25-34 (22,64%) chiém
da sd, phan anh dic trung clia nhom nguoi ding mang x& hoi tré phi hop véi bbi canh nghién ctu
V& quang céo truc tuyén. Xét vé hoc van, 62,58% nguoi tham gia cé trinh do dai hoc, cho thay ho
c6 kha ning tiép nhan va danh gia thong tin twong ddi tét. V& nghé nghiép, 47,15% la sinh vién va
22,36% 1a nhan vién van phong, nhitng nhém cd tan suat sir dung mang xa hoi cao. Vé hanh vi sir
dung, TikTok (33,12%) va Facebook (29,93%) la hai nén tang duoc sir dung thuong xuyén nhit,
trong khi 76,99% nguoi tham gia danh tir duéi 2 gio mdi ngdy trén mang xa hoi. Biéu ndy cho thay
mau khao sat c6 mic do tiép xic cao vai ndi dung quang cao truc tuyén, phl hop véi muc tiéu
nghién ctru vé& cam nhan tinh chan thyuc trong noi dung quang céo do tri tué nhan tao tao ra.

Bang 3. Thong ké md ta mau khdo sat

Bién mé ta Nhom n % Bién md ta Nhom n %
Nam 392 36,67 Dudi 5 triéu 392 36,67
Gi6i tinh Nt 626 58,56 Tha nha 5-10 triéu 159 14,87
Khac/Khong tra 1o 51477 D /théﬁg) 10-20 triéu 308 28,81
18-24 504 47,15 Trén 20 triéu 129 12,07
25-34 242 22,64 Khong tra 10i 81 7,58
Potudi  35-44 193 18,05 TikTok 354 33,12
45-54 71 6,64 Nén tang mang Facebook 320 29,93
55 trd 1én 59 552 xahoiswdung YouTube 199 18,62
Trung hoc pho théng 61 571 chinh Instagram 138 12,91
Trung cép/ truong nghé 42 3,93 Khéc 58 542
Hoc vin  Cao ding 276 25,82 Du6i | gio 475 44,43

Thoi gian st

Pai hoc 669 6258  O'EURTL 1200 348 32,56

Sau dai hoc 21 196 -h§i s ég 3-4 giy 193 18,05

Sinh vién 504 47,15 UG Tran 5 givy 53 4,96
N .. Nhan vién van phong 239 22,36
Ngh¢ nghicp Kinh doanh ty do 164 15,34
Khéc 162 15,15

3.2. Kiém dinh mé hinh do lwong

Bang 4. D¢ tin cdy va gia tri hoi tu cua thang do

Bién HStaingodi a(*) CR (*) AVE (*) Bién HS tai ngoai o (*) CR (*) AVE (*)
INFL 0865 CLAL 0868
INF2 0864 CLA CLA2 0877 0853 0910 0,772
INF \NF3s o0ges 0889 0923 0750 CLA4 0891
INFA 0,870 PAL 0811
CREI 0,865 PA2 0818
CRE CRE3 0891 0845 0906 0763 '~ pas o0giz 827 0885 0658
CRE4 0,863 PA5 0,802

Ghi chu: (*) a: Cronbach’s Alpha; CR: Dé tin cdy tong hop; AVE: Trung binh phwong sai trich

http://jst.tnu.edu.vn 316 Email: jst@tnu.edu.vn


http://jst.tnu.edu.vn/
mailto:jst@tnu.edu.vn

TNU Journal of Science and Technology 230(16): 312 - 320

Két qua cho thiy cic thang do déu dat yéu ciu vé do tin cay va gia tri do luong. Cu thé,
Cronbach’s Alpha va D¢ tin cdy téng hop (CR) cua cac bién déu vuot muc chap nhan 0,70, trong khi
AVE > 0,50, khang dinh gia tri hoi tu. Hé s tai ngoai cia cac bién quan sat dao dong tir 0,727 dén
0,884, sau khi loai ba bién c6 tai thip ¢ giai doan thu nghiém so b (CRE2, CLA3, PA3) (Bang 4).

Gi4 tri phan biét duoc khang dinh bang Fornell-Larcker va Heterotrait-monotrait (HTMT), trong
do: can bac hai cuia AVE ¢ tung bién déu lon hon twong quan chéo, va cic gia tri HTMT déu nam
dudi ngudng 0,90 (Xem Bdng 5). Nhu vdy, mé hinh do luong dap wng cac tiéu chi vé do tin cay, gia
tri hoi tu va gia tri phan biét, dam bao diéu kién dé tiép tuc phéan tich mé hinh ciu tric.

Bang 5. T/ I¢ Heterotrait-monotrait va Tiéu chi Fornell-Larcker

Ti Ié¢ Heterotrait-monotrait Tiéu chi Fornell-Larcker
CLA CRE INF PA CLA CRE INF PA

CLA CLA 0,879

CRE 0,693 CRE 0,588 0,873

INF 0,758 0,741 INF 0,660 0,642 0,866

PA 0,399 0,443 0,468 PA 0,338 0,374 0,403 0,811
3.3. Kiém dinh m hinh cdu trac va kiém dinh gia thuyét

Bang 6. R’
R R” higu chinh
PA 0,188 0,186

M0 hinh c4u trac dwoc kiém dinh bang PLS-SEM véi Bootstrapping 5.000 mau lap (xem Hinh
2). Két qua cho thdy md hinh khdng xuat hién da cong tuyén (tat ca VIF < 3,3). Bién phu thuoc
PA dat R? = 0,188 (R2 hiéu chinh = 0,186) (xem Bang 6), tac ba thuac tinh (CLA, CRE, INF) giéi
thich 18,8% phuong sai ciia cam nhan tinh chan thuc. Trong bdi canh nghién ctru hanh vi nguoi
dung trén mdi trudng s6 von chiu tac dong boi nhidu yéu td kho kiém soat, mirc R? nay duoc xem
la phti hop va c6 ¥ nghia dién giai.
INF1

0,865 (0,000)
*- 0,864 (0,000)
< 0,865 (0,000)

0,870 (0,000)

INF2

INF3
PA1

INF
S 0,241 (0,000)

CRE1 0,811 (0,000)

-
0,865 (0,000)

CRE3 «— 0,891 (0,000) 0,174 (0,002)
0,863 (0,000)

CREa 4

PA2

0,818 (0,000)
0,813(0,000) —
0,802 (0,000)

PA4

CRE
0,077 (0,185)
o o e
PAS

0,868 (0,000)
CLA2 < 0,877 (0,000)

0,891(0,000)

-

CLA4
CLA

Hinh 2. Kiém dinh md hinh cdu tric SEM

M0 hinh cau triic duoc danh gia qua R?, VIF, va Bootstrapplng (5.000 resamples) dé xac dinh
¥ nghia thong ké cua cac duong dan. Két qua cho thay khdng c6 van dé da cong tuyén (VIF < 3,3
tat ca cac bién).

Bang 7. Két qua kiém dinh mé hinh cdu tric

Mobi quan hé B chuin hoa  Sai so tiéu chuan t p Két luan
GT1 INF — PA 0,241 0,060 4,012 0,000 Chap nhéan
GT2 CRE — PA 0,174 0,057 3,038 0,002 Chép nhan
GT3 CLA - PA 0,077 0,058 1,325 0,185 Khong ch'élp nhan
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Két qua (Bang 7) cho thiy thudc tinh mirc d6 thong tin 13 yéu t6 tao tac dong Ién nhat dén
cam nhan tinh chan thyc (B = 0,241), tiép theo Ia tinh séng tao (B = 0,174). Ca hai déu mang lai
tac dong tich cuc va co ¥ nghia thong ké. Nguoc lai, thudc tinh rd rang khong dat ¥ nghia thng
ké (p = 0,185), cho thay murc d6 rd rang cua noi dung khong dit manh dé 1am tang cam nhan chan
thuc néu thiéu thong tin hozc thiéu yéu td hap dan di kém. Nhu vay, két qua SEM chi ra rang
nguoi dung cé xu hudng tin vao quang cao tao bai tri tué¢ nhan tao khi noi dung giau thong tin va
¢ tinh sang tao, hon la chi ro rang vé mat dién dat. Phét hién nay tao tién dé quan trong dé thao
luan sau hon vé co ché tiép nhan cia ngudi dung trong bdi canh noi dung do Al tao ra.

3.4. Ban lugn

Két qua nghién ciu cho thay mirc d6 théng tin va tinh sang tao caa noi dung AIGC c¢6 anh
huong tich cuc dén cam nhan tinh chan thyc, trong khi d6 rd rang khong cho thay tac dong dang
ké. Két qua nay vira pha hop voi mét sé nghién ciru trudc, vira dua ra nhitng phét hién méi trong
bdi canh quang cdo duoc tao bai tri tué nhan tao.

Thi nhat, mtc d6 thong tin 1 tin hiéu c6 anh huéng manh nhat d&én cam nhan tinh chan thuc.
Két qua ndy nhat quan véi King va cong su [21], Maseeh va cong su [9] vén nhan manh vai trd
cuia théng tin cu thé, chi tiét trong viéc giam bat dinh. Tuy nhién, nghién ciru nay ma rong kién
thire hién c6 bang cach chang minh rang trong béi canh Al noi nguoi ding kho danh gia nguon
phét mirc d6 théng tin hoat dong nhu tin hiéu chan doan co gia tri dy doan cao, giup ngudi ding
suy luan rang ndi dung “that” va phan anh dung gia tri thuong hiéu. Pay 1a dong gop quan trong
ddi vai Ly thuyét St dung Tin hiéu khi 4p dung vao quang céo Al.

Thir hai, tinh sang tao ciing c¢6 anh huong tich cuc dén cam nhan tinh chan thyc. Didu nay phi
hop véi cac nghién ctru vé sang tao va tinh ngudi trong ndi dung thi giac [8], [10]. Nghién ciu
hién tai mé rong nhan thic nay bang cach chi ra rang trong noi dung tao bai tri tué nhan tao, tinh
séng tao khong chi mang gia tri thim my ma con hoat dong nhu mét tin hiéu goi y tinh con
ngudi. Khi ndi dung duoc trinh bay mét cach sang tao, ngudi ding c6 xu hudng suy luan ring
day 1a san pham cua “y dd con ngudi”, tir &6 cam nhan né chan thuc hon. Két qua nay pha hop
Vi céc nghién ciru gan day vé ngudi anh huong ao [12], [24] nhung chua dugc kiém ching trong
noi dung tao bai tri tué nhan tao, do d6 thé hién tinh méi caa nghién ctu.

Thir ba, d6 rd rang cia thong diép khdng c6 anh hudng dang ké dén cam nhan tinh chan thuc.
Pay 1a mot phéat hién mai, trai véi ky vong ly thuyét. DU van Horen va cong su [11] cho rang
thong digp rd rang gidp giam rui ro nhan thuc, nghién ctu nay cho thdy do rd rang khong phai 1a
tin hiéu du manh dé ngum dung suy luan tinh chan thyc trong bdi canh c6 sw tham gia cua Al.
Mot cach giai thich ¢ thé 1a: ngi dung c6 Al von mang tinh minh bach thap vé nguon phat, nén
nguoi ding khong dya nhiéu vao d6 ré rang, ma phu thudc vao thdng tin va sang tao, hai tin hiéu
c6 suc goi nhiéu hon vé “y d6 that” va “dau vét con nguoi”.

T6m lai, két qua nghién ctiru déng goép cho 1y thuyét theo ba huéng (1) Chang minh Ly thuyét
St dung Tin hiéu phu hop khi giai thich co ché danh gia tinh chan thyc trong ndi dung tao b tri
tué nhan tao. (2) Xac dinh mirc d6 thdng tin va tinh sang tao la hai tin hi¢u noi dung manh, dong vai
trd dyu doan cam nhan chén thyc ciia noi dung c6 Al. (3) Chi ra rang do ro rang khong phai tin hi¢u
c6 tac dong trong béi canh tri tu¢ nhan tao, mot phat hién trai ngugc mot so nghién ciru truéc, mo
ra huéng nghién ciru mai vé viéc suy luan va niém tin vao noi dung tao béi tri tué nhan tao.

4. Két luan

Két qua nghién ctru cho thdy muac do thdng tin va tinh sang tao caa ndi dung tao bai tri tué
nhan tao ¢6 anh huong tich cuc dén cam nhan tinh chan thuc, trong khi do rd rang khong tao tac
dong dang ké. Két qua nay twong dong véi cac nghién ciu vé vai tro cua tin hiéu noi dung ddi
v6i nhén thirc nguoi dung [8], [21], nhung dong thoi cho thdy su khac biét quan trong: trong moi
truong tri tu¢ nhan tao von tiém an bat dinh vé nguon phat, nguoi ding dya nhiéu hon vao tin
hiéu théng tin va tin hi¢u mang tinh nguoi, thay vi do rd rang 1a mot yéu té thuong quan trong
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trong quang céo truyén thong. Diéu nay ly giai vi sao hai tin hi¢u dau co sirc dy bao manh hon
trong viéc hinh thanh tinh chan thyuc cia noi dung Al. Vé mit hoc thuat, nghién cau khiang dinh
Ly thuyét Sir dung Tin hiéu Ia khung Iy thuyét pht hop trong béi canh c6 su tham gia cua tri tué
nhan tao noi nguoi dung danh gia tinh chan thyc chu yéu thong qua qua trinh suy luan tin hiéu
truc tlep tu ndi dung. Do 4o, nghlen clru dong gop vao viéc mo rong ly thuyét tin hiéu trong
truyén thong Al va cung cip ham y rang cac nha tiép thi nén uu tién théng tin hiru ich va cach thé
hién sang tao dé gia tang cam nhan chan thyuc trong quang céo dugc tao bai tri tu¢ nhan tao.

Vé y nghia thyc tién, doanh nghiép nén két hop thdng tin (tao niém tin) va sang tao (tao cam
xtc) khi xay dung noi dung bang AL Nguoc lai, viéc qua chu trong do rd rang s& khong cai thién
cam nhan chan thuc néu noi dung thiéu gié tri. Mot quang cao Al hiéu qua can dong thoi tra loi
hai cau hoi ciia ngudi xem: “No gitp gi cho t6i?” va “Né cham dén t6i nhu thé nao?”.

Cuébi cung, nghién ctiru van cd han ché vé pham vi mau va bién sé. Nghién ciru twong lai nén
ma& rong sang boi canh da quéc gia va bod sung cac bién tam Iy ¢é moé hinh toan dién hon. Tom
lai, két qua khang dinh rang tinh chan thuc trong noi dung tao béi tri tué nhan tao dugc quyét
dinh cha yéu bai théng tin va cam xtc, khdng phai cau tric ngdn ngit, phan anh mot chuyén dich
quan trong trong hanh vi tiép nhan quang céo thoi dai Al.
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